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CRUISE TOURISM

Venice, Italy
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INTRUSIVE ACTIVITY OR OPPORTUNITY ?

Venice, Italy
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WORLD CRUISE SUPPLY EVOLUTION

25.8 million cruise passengers worldwide in 2017,
30 million are estimated for 2020

Resource: Italian Cruise Watch 2018
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MEDITERRANEAN CRUISE TRAFFIC OVERVIEW

Graphical elaboration of data - resource Cruise Activities in MedCruise Ports, 2017 statistics 
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ADRIATIC CRUISE TRAFFIC OVERVIEW

Graphical elaboration of data - resource Cruise Activities in MedCruise Ports, 2017 statistics 
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CRUISE TOURIST AND TERRITORY

HOW TO
MANAGE

?
People pollution refers to the point at which the carrying 

capacity of a port is exceeded (Baekkelund, 1999) 
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EVOLUTION IN THE TOURISM INDUSTRY

Tourism

Tourist

Destination

E-Tourism
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Smart Tourism

Smart Tourist

Smart Destination

DIGITAL TECHNOLOGY EVOLUTION
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SMART CRUISE DESTINATION CONCEPT

«an innovative space, accessible for all, established on a
cutting edge technology infrastructure which guarantees
sustainable development of the land, facilitates the
interaction and integration of the visitor with the
surroundings and increases the quality of their experience
in the destination, as well as the quality of life of residents».

CRUISE
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Destination is not about
functions and even services

Destination itself
is a service
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TOURISM SERVICES EVOLUTION
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data sharing

LOCAL
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WE ARE HERE
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NETWORK CONFIGURATION
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MULTIPLE ACTORS CONNECTION

• Temporal citizen- tourist
• Permanent citizen- residentCivil society

• Public sector
• Business sector
• Accademia

Institution

• Environmental sensors
• TerritoryNatural 

Environment

• Transport
• Culture
• Logistic

Smart Cruise 
Destination

INDIVIDUAL

DSS
DMS
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FIVE MANAGEMENT TOOLS

Technology

Visualizing

Space

Content

Sociality

1
2
3
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Conceptual 
tools

Platform

Serious Games

Tracking

Virtual tour

Social Media

Concrete 
tools
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One – access
A smart device 
to control 
everything

Example: Virgin Lucy App



16

Providing 
tourists with 
shortcuts to
best 
experiences

https://www.hoteljen.com/hongkong/westerndistrict/cityguide/
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Locals are the 
new tour guides
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Sustainable 
mobility 
for tourists and
residents alike
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User generated | Personalization |Satisfaction



Everybody wants to travel, nobody wants 
to have the tourist in the destination

Cruise market overview

Smart Cruise Destination
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CONCLUSIONS

Tools for managing flows 

Everybody wants to travel, nobody wants 
to be a mass tourist

Future development in the test site
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